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Today I will talk about…
Science Communications

GOMO Communications

Five Year Overview

Outcomes and Impacts

Next Steps & New Opportunities

Questions
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Why is it important to 
communicate our science?
1. Increase visibility 
& support

2. Build awareness 3. Ensure longevity of the 
global ocean observing 
system & enterprise



Department of Commerce | National Oceanic and Atmospheric Administration

GOMO’s Communications Goals 
(in order of priority)

To promote GOMO’s research, activities and significance, in line 
with Strategic Plan goals:

1. Internally to NOAA Senior Leadership

2. Externally to Capitol Hill

3. Externally to the variety of public audiences (scientific and not) to raise 
awareness

4. Internally (cross line office) within NOAA to facilitate coordination
*Reference GOMO Comms Strategy document

https://docs.google.com/document/d/1n-EAxnjjm9g4_DpwZwBQY_9FRJQW6V2SrceLULE_JfQ/edit#
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How do we communicate our 
science?

Internally: taking advantage of reporting 
opportunities and meetings with leadership 
within NOAA

Externally: engaging storytelling tailored to the 
specific audience
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The Year is 2017:

La La Land Moonlight!

Solar Eclipse

Stranger Things, Season 2
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Ocean Observing & Monitoring Division

● Few opportunities to engage 
with NOAA senior leadership

● No opportunities to engage with 
Congress

● OOMD webpages were buried 
within the CPO website 

● No direct access to engage with 
public audiences

Significantly fewer opportunities to communicate 
our science:
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Communications Transformation

● Built systems to report news
● Shared SciComm Resources
● Developed strategic 

messaging and visuals
● Increased coordination with 

OAR Communications & 
Public Affairs teams → 
increased exposure of ocean 
observing news
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Resources:
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Communications Outlets
Internally, within NOAA:
● Weekly Report for the OAR Senior Management Meeting 

○ Audience: OAR Senior Management - Program/Lab Directors

● Submit “Hot Items” on the OAR Hub website: hub.oar.noaa.gov 
○ Audience: all NOAA but mostly OAR employees

● SMM Spotlight Presentations
○ Audience: OAR Senior Management - Program/Lab Directors

Content: Upcoming Releases & Announcements; Legislative Engagement; 
Field Campaigns & Major Scientific Activities; Scientific Publications

https://hub.oar.noaa.gov/Home.aspx
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Communications Outlets
Externally, outside NOAA:

● GOMO Community Newsletter 
○ Audience: mostly internal ocean observing community (approx 

225 contacts)

● GOMO Website: globalocean.noaa.gov  - active News page!
○ Audience: internal ocean observing community, science aware 

general public

● OAR website - research.noaa.gov & social media - @NOAAResearch
○ Audience: science-interested & general public

https://globalocean.noaa.gov
https://research.noaa.gov/
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Now that we are a 
Program!

https://globalocean.noaa.gov
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https://globalocean.noaa.gov/About-Us/Program-Information
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#MeetABuoy
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4 years of digital campaign

Featured 70+ women 

Influenced additional 
Women’s History Month 
campaigns across NOAA

#WomenofNOAA 
(not exclusive to scientists)
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Annual Avg Comms Stats
(2019 - 2021)

INTERNAL COMMS

Hot Items & Weekly Report Submissions: 75

SMM Spotlight Presentations: 3

EXTERNAL COMMS

# news articles published on GOMO: 24

# OAR articles using GOMO research: 3
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Expanding the Website:
● Added 4 webpages (workshop pages, Strategic Plan, DEIA)

Utilizing @NOAAResearch’s Social Media:
● June 2021 - World Ocean Month: #MeetaBuoy campaign & GOMO 

web story 4 Ways NOAA is Studying the Ocean’s Role in Climate 
○ 50% in users visiting the GOMO website
○ 63% in sessions 
○ 35% in average session duration (time spent on the website)
○ 4 Ways article has highest views of all articles in 2021 (4,000+)

● December 2021: top @NOAAResearch Facebook post was from Argo 
news release 

Insights & Successes

https://globalocean.noaa.gov/News-Events/4-ways-noaa-is-studying-the-oceans-role-in-climate
https://www.noaa.gov/news-release/new-ocean-floats-to-boost-global-network-essential-for-weather-climate-research
https://www.noaa.gov/news-release/new-ocean-floats-to-boost-global-network-essential-for-weather-climate-research
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Next Steps & NEW OPPORTUNITIES
● Video Projects: Satellites of the Sea: Observing 

the Ocean for Hurricane Research

● Increasing Comms about Hurricane Research: 
Improving Hurricane Predictions by Observing 
the Ocean with Cheyenne Stienbarger

● Showcasing & Expanding Education and 
Outreach: Developing a blog for fellows and 
interns to share their experiences while at GOMO

● Preparing for Hill Engagement by developing 
more Congressional briefing sheets (one for 
each program)

https://globalocean.noaa.gov/News-Events/new-ocean-today-video-released
https://globalocean.noaa.gov/News-Events/new-ocean-today-video-released
https://globalocean.noaa.gov/News-Events/improving-hurricane-predictions-by-observing-the-ocean-with-cheyenne-stienbarger
https://globalocean.noaa.gov/News-Events/improving-hurricane-predictions-by-observing-the-ocean-with-cheyenne-stienbarger
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From Comms Check In Survey Results (Nov. 2021)

“I think we miss many stories, either because we don't know about them (e.g. new 
published papers), or we don't have the time/resources to develop the story (e.g. IPCC 

report gave us a great opportunity to claim credit for all the ocean knowledge in the 
report, but we didn't think or plan to utilize that opportunity)”  

https://docs.google.com/presentation/d/1pycSuOtvFStx_OjYtfHAJ7_GhwSJyUVsashbmpD95C8/edit#slide=id.p
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Opportunities to Expand–  
with more Resources!

● Developing more web stories that aren’t urgent news
● Website management:

○ Google analytics
○ Building new pages 
○ Updating pages (Funded Projects, Research pages)

● Blogs
● PI/ECOP interviews/spotlights on the website and in newsletter
● Social media (ie LinkedIn, Twitter)
● More Arctic communications
● Storymaps and other visual storytelling methods
● More visibility of our outreach/education programs
● More documents/messaging geared towards Congress/staffers and the public
● Accomplishments reports
● GOMO-hosted webinars
● Etc, etc, etc…

GAPS:
Newsletter
Website
Policy
Outreach
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GOMO’s communications portfolio is growing!
Opportunities to engage with our many 

audiences are increasing!

Continued support of communications will lead to greater awareness of 
the impact and value of global ocean observations.

➔ Increased visibility can lead to more funding and support
➔ Engaging stories can increase awareness of what we do and why it’s 

important, and even inspire young people to get involved in the goos!
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Thank You + Questions? 

Jessica Mkitarian
Senior Communications Specialist

jessica.mkitarian@noaa.gov 
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